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Letter from our publisher

Welcome to Home Energy!
Home Energy has completed our 25th year of publishing cutting-edge, science-based
content for home performance and weatherization professionals. For over 25 years,
Home Energy has been a trusted forum and reliable, independent source of information
and training on home performance products, services, and trends. I invite you to join
with other Home Energy advertisers who are meeting the growing demand for advanced
building science solutions to our climate, energy, and economic crises.
Home Energy stands above the competition as the trusted source of accurate information for residential building trade professionals working on whole-house energy
efficiency measures, products, and installation techniques. Our advertisers count on
kate henke

Home Energy to provide a highly valued reading environment for a wide variety of home
performance professionals who are improving the comfort, efficiency, and affordability
of the residential built environment.
Home Energy has a long history of partnering with the leaders in home performance
in new and existing residential building and remodeling. These leaders include ACI; the
Building Performance Institute; DOE’s Weatherization Assistance program; the Residential
Energy Services Network; and Home Performance with Energy Star, a national program
sponsored by EPA and DOE. These marketing and editorial partnerships provide unparalleled credibility for our content and targeted circulation for our advertisers.
There’s a lot of talk about green building today, but at the heart of “green” is EE:
energy efficiency. As a nonprofit organization, Home Energy has played a unique role in
this rapidly changing marketplace. For over 25 years we’ve been translating the building science and cutting-edge technologies from the DOE National Laboratories into
practical tools, product analyses, and training tips for professionals, tradespeople,
and technicians.
We invite you to join in assisting the community of readers who are using Home Energy
every day to build their businesses and train the next generation of builders of energyefficient homes. And I look forward to working with you to build your business.
Thank you,

Tom White
Publisher

Readership and Distribution

Home Energy publishes 5,000 copies bimonthly. Circulation includes paid
subscribers and distribution at home performance, weatherization, and sus-

RESNET considers Home

tainable building conferences. Based on an average of three readers per copy,

Energy coverage to be of vital

15,000 people read each copy of Home Energy.

>> READERSHIP FACTS:

importance to home energy
raters. RESNET considers
the information presented

20 percent of Home Energy readers are auditors or raters.

to be so valuable that every

22 percent are home performance professionals, including
builders, remodelers, insulation installers, and HVAC and
weatherization specialists.

RESNET rater member receives

25 percent are architects, solar installers, or HVAC
installers.
49 percent have BPI or RESNET certification.

a subscription as part of the
RESNET membership package.
—Steve Baden
Executive Director, RESNET

60 percent spend one hour or more reading each issue of
Home Energy.
65 percent keep back copies for reference.
60 percent have purchased or recommended products or
services from ads that they saw in Home Energy.
88 percent of Home Energy readers are confident that
the efficiency and performance of residential energy
products and services marketed in Home Energy has been
documented.

PG&E

For more information contact

Carol Markell 510-931-5455
camar kell@homeenergy.org
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“Your magazine is the most
relevant information source

conferences
In addition to its subscribers, Home Energy

grown to become a regionally recognized

in the industry. There is

magazine reaches a broad audience through

event that attracts over 1,300 people and

nothing else like it.”

distribution at a number of conferences

more than 75 exhibitors annually. Media

Mimi Burbage

throughout the year. Home Energy is also

Sponsor
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GREENBUILD is the conference of the U.S.

Green building Council, the largest organiza-

“Home Energy magazine’s

conferences:

bi-monthly arrival is a useful

American Council for an Energy Efficient

States. Its LEED program is the gold stan-

and objective resource in

Economy (ACEEE) holds a biennial confer-

dard in the green building movement. The

ence that is attended by energy efficiency

conference has attracted more than 25,000

professionals, policy makers and thought

attendees annually.

my weatherization and

tion promoting green building in the United

home performance toolbox.

leaders from around the world.

Thanks for helping us keep

ACI (previously Affordable Comfort, Incorporated)

(NESEA) is the Northeast’s leading organiza-

up to speed during these

holds regional and national Conferences.

tion of professionals and concerned citizens

Attendees include remodelers, builders,

working in sustainable energy and efficient

HVAC contractors, Home inspectors, energy

building. Media Sponsor

challenging and exciting
energy times.”

raters, weatherization personnel, architects,
Lisa Kesecker

West Virginia Governors Office
of Economic Opportunity

For more information contact

Carol Markell 510-931-5455
camarkell @ homeenergy.org
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manufacturers, program managers, and educators. Media Sponsor

Northeast Sustainable Energy Association

National Weatherization Conference is

sponsored by the DOE and is held every
two years to address the national training

Better Buildings: Better Business

needs of the staff, trainers and other indi-

Conference is sponsored by the Energy

viduals who have consistently contributed

Center of Wisconsin. This conference focuses

to the advancement of the Weatherization

on current strategies for designing, building

Assistance program.

and maintaining high-performance, energyefficient buildings. Media Sponsor

RESNET Building Performance Conference is

the premier national forum on home energy

Energy Design Conference and Expo start-

ratings, residential energy efficiency financ-

ed nearly 20 years ago as a one-day builder’s

ing, and building performance business

conference with just 45 attendees. It has

development. Media Sponsor

editorial review

The articles that we publish in Home Energy come from a variety of sources: expert practh
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weatherization program managers, energy efficiency consultants, engineers, architects,
and others. The editorial staff, which includes technical editors and members of the editorial review board, work together to ensure that articles retain the “voice” of the author,
are easy to read, are accurate, and provide practical and objective information to our
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titioners in the home performance field, utility program managers, building scientists,

Multifamily

readers. Many of our articles, particularly our House Doc columns, originate as letters

Focus

from readers describing a particular problem that is addressed by an expert in the field.
We cover new homes, existing homes, and multifamily buildings.
We welcome article submissions about new products and services that show tested and documented advances in home energy efficiency, health, sustainability, and
affordability.
Our annual Editorial Calendar outlines article topics by issue that we plan to cover in
the coming year. Besides the topics on the calendar, we regularly publish articles about
DOE’s Weatherization Assistance program; advances in software applications, diagnostic
techniques, and equipment; and research taking place at DOE-sponsored national laboratories and in Canada. Our New and Notable section at the end of each issue delivers
timely news in the home performance field, and on the activities of such organizations
as ACI (formerly Affordable Comfort, Incorporated), the Building Performance Institute,
the Residential Energy Services Network, and others.
Jim Gunshinan
Managing Editor
jpgunshinan@homeenergy.org
510-931-5440

Manhattan Co-op
Defines Its Future
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Scott Clay Pacific Gas & Electric
Chris Dorsi Saturn Resource Management, Inc.
Doug Garrett Building Performance & Comfort, Inc.
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energy Star
Home Performance witH

Praises Century Club Contractors

T
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in the
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locally,
program, which is sponsored
offers homeowners a comprehensive,
improving
whole-house approach to
while
energy efficiency and comfort,
and helping
saving money on utility bills
to protect the environment.
has
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Improvement of
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Comfort Home
Improvement of
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Zerodraft of
Central New York,
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Standard Insulating
Company, Inc.

SponSor–Austin
Energy
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Jaki Demarest

For more information contact
Strand Brothers
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Cen-Tex Thermal

SponSor–Wisconsin
Energy Conservation
Corporation

Carol Markell 510-931-5455
camar kell@homeenergy.org
Superior Heat
Company, LLC
John Betlem Heating
and Cooling, Inc.
Hughesco of Rochester
Crossfield Heating and
Air Conditioning
Wonder Home
Improvement
All Star Energy/Home
Comfort Heating and
Cooling
Zero Draft of the
Capital District
Zenner & Ritter,
Incorporated
Town Insulation

Duerst Insulation
Technicians
North Star Energy
Consulting, LLC

SponSor–Energy Trust
of Oregon

Home Visions West

SponSor–California
Building Performance
Contractors
Association (CBPCA)

Sustainable Spaces,
Incorporated

Jaki Demarest is a freelance writer.

For more information:

annual utility bills.

Foundation,
To learn more about the Enterprise
nity.org/.
go to www.enterprisecommu

For more information:
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with Energy Star, go to www.energystar.gov.
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About IBTS, go to www.ibts.org.

2010 Editorial Calendar
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Solar Options
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Sponsorship

There is no magazine that covers trends in residential building science as well as Home

Home Energy and ACI form

Energy. We are a 501c3 not-for-profit organization with the primary mission of delivering

an extraordinary partnership

objective and practical information on residential energy efficiency, performance, comfort,
and affordability. When you support our mission, your company’s brand becomes synony-

within the Home Performance

mous with clear and objective reporting. Your brand is identified as a leader in the home

community. We are both

performance and weatherization industries. More than 91% of our readers agree that they

educators, we believe in the

have confidence in products and services marketed in Home Energy.
Sponsors receive a display ad in the magazine, an online billboard ad, prominent mention

importance of sound building

and logo in the magazine, plus additional copies for promotional distribution. We invite you

principles, and both of our

to partner with other leading for-profit, nonprofit, and governmental agencies in sponsoring
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special sections in Home Energy.
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Sponsorship Opportunities

contractor, and subcontractor
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in the building market.
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— Helen Perrine
Executive Director, ACI
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Past Sponsors Include

Min. 700 copies of the special supplement
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For more information contact

For more information contact
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camarkell @ homeenergy.org
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Rate Card
Inserts
Contact the advertising department for
all information on inserts

Added Value
Any advertiser who has an advertising
program with Home Energy of four or
more insertions will receive a free link
on the Advertiser Links page on www.
homeenergy.org. Advertisers with one to
three insertions may purchase a link at
$100 per month.
All advertisers on a 12X (24-month)
commitment receive one free unit in
Sustainable Connections for the dura-

Full Page Bleed

2/3 Page

4.5” x 9.5 ”

8.625” x 11.136”

tion of the Agreement.

Sustainable Connections
Sustainable Connections was developed
as a cost-effective section to market
products or services. Ads are sold in modular units of 2.25 inches long by 1.125
inches high. The cost is $50 per unit, with
a minimum of six consecutive insertions.

1/2 Vert.

Full Page
NO Bleed
1/2 HORZ.

Advance payment is required.

Mailing List Rental

7.165” x 9.5”

Home Energy’s highly targeted mailing list
can be rented for $210 per thousand for

3.5” x 4.5”

4.5” x 7”

one-time use.

Reprints, PDFs, and Extra Issues

1/4 Page

See an article in Home Energy that would
make a great marketing tool, or one that
you would like to post on your Web site?
Want to order extra issues to hand out
at meetings?

1/3 Page

1/8 Page
3.5” x 2”

3.5” x 4.5”

2.25” x 9.5”

Ad Rates
Outside 	Inside 	Full
2/3
1/2
1/3
1/4
1/8
Back Cover
Covers	Page	Page	Page	Page	Page	Page
4/color
Open Rate ($)

1,720

1,645

1,555

1,455

1,265

1,055

1,025

840

4X

1,510

1,450

1,375

1,300

1,140

980

935

780

6X

1,425

1,375

1,355

1,285

1,090

930

915

760

12X

1,345

1,295

1,235

1,185

1,035

905

865

740

Open Rate ($)			

1,000

770

715

540

510

315

4X			

825

630

585

450

420

260

6X			

805

585

540

410

400

235

12X			

685

525

485

370

350

215

B/W *

* Covers must be 4/color. 4X agreement must be completed within a 12 month cycle, 6X agreement must be completed within an 18 month cycle, 12X
agreement must be completed within a 24 month cycle. Home Energy Magazine is a non-profit and does not extend agency discounts.

homeenergy.org

300 x 250
pixels

125 x 125
pixels

Homeenergy.org
With more than 10,000 visitors per month, and 36,000 pageviews per month, homeenergy.
org is the destination site to find answers to residential building problems for home
performance professionals and homeowners. Visitors turn to Home Energy to find
solutions backed by field experience and sound scientific research.

120 x 600
pixels

120 x 240
pixels

rates

Ad Size
in pixels

Billboard 300 x 250
Square Button 125 x 125

$500/mo.
$30 cpm

Vertical Banner 120 x 240

$45 cpm

Skyscraper 120 x 600

$65 cpm

E-Newsletter 728 x 90
(leader board)

$1,200
per issue

E-newsletter
The Home Energy E-newsletter goes out to more than 6,000 opt-in subscribers six times
per year. Target this captive audience by being a unique sponsor (only one sponsor per
newsletter).

For more information contact

Carol Markell 510-931-5455
camar kell@homeenergy.org
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Specifications

WEB
Web ads must be in JPEG, GIF, or PDF file formats. No Flash or rotating GIF ads.

PRINT
All digital ads should be sent as press-quality PDFs in high-resolution or image files, such
as EPS, TIFF or JPEG. Compressing large files may be necessary when sending via E-mail
(use StuffIt, ZippIt to turn file into “self-extracting file").
We do not accept native files such as InDesign, Illustrator or QuarkXpress files. All colors
must be in CMYK format: no RGBs, Pantones or spot colors. Any ads with noncompliant
colors will be converted to CMYK, and color accuracy cannot be guaranteed.
Submit ads on a Macintosh-formatted CD-ROM or DVD and must be accompanied by an
accurate digital proof. All ads are electronically archived for two years. Materials not in compliRobb Aldrich

ance with our published requirements will be accepted only at the publisher’s discretion.
E-mail – Ads may be sent directly via E-mail to Carol Markell, if larger than 10 megabytes
please send through yousendit.com, or sent via snail-mail on CD/DVD.
FTP – We now have an FTP site for uploading large files
ftp.homeenergy.org
username: homeenergy
password: advertisers
(please notify us when you have uploaded files by E-mailing
Carol Markell — CAMarkell@homeenergy.org,
and/or Kate Henke — khenke@homeenergy.org.

Asdal builders

Postal Mail CD/DVD
Home Energy Magazine
2124 Kittredge Street, #95
Berkeley, CA 94704
If you have any technical questions or problems, please contact Kate Henke, Production
Manager — khenke@homeenergy.org

wabtac

terms and conditions

Shipping

Advertising materials must be delivered
within 2 weeks after space reservation
deadline.

Return of Materials
The publisher is not responsible or liable for
lost materials. We will make every effort to
return materials if specified.

Terms and Conditions

florida solar energy center

Cancellations of ads or advertising agreements must be made in writing at least 24
hours prior to closing date. Advertisers who
cancel an ad agreement will be billed at the
open rate for all previously run ads.
Sustainable Connections advertisements
are contracted on an annual basis and are
prepaid. No money will be refunded if the
advertiser cancels after the ad has run six
consecutive times.
Ad corrections should be E-mailed or faxed
by the materials deadline. If corrections are
received after the materials deadline, the publisher will make every effort to institute them.
However, the publisher is not responsible or
liable if the corrections are not made.
The publisher cannot assume re sponsibility of errors or omissions in key
changes. The liability of the publisher for
any error, delay, or omission for which it
may be held legally responsible shall
not in any event exceed the cost of the
advertising space, and in no event shall the
publisher be liable for any loss of income,
profit, or other damages to the advertiser
resulting from the error.

Don Joslin, Architectural & Environmental Associates, Inc.

To ensure timely delivery, we suggest that
advertising materials be sent via E-mail or
a traceable method such as UPS or Federal
Express. All advertising agreements, artwork,
and other items should be sent directly to:
Advertising Department
Home Energy Magazine
2124 Kittredge St. #95
Berkeley, CA 94704

Payment is made to Home Energy magazine and due 30 days from the invoice date.
If payment terms are not met, the ad agreement can be terminated.
The publisher reserves the right to require
advertisers to provide documentation to support any claims of product efficiency and performance contained in advertisements.
All advertisements are published with the
understanding that the material complies
with all U.S. postal regulations and other
applicable federal and state laws. The advertiser and its agency warrant that they are
authorized to publish the entire contents of
the advertisement and that all statements
made therein are true. In consideration of
acceptance of the advertising, the advertiser
and its agency together and separately agree
to indemnify and hold the publisher harmless
from, and defend the publisher from, any and
all claims or suits—including but not limited
to libel, copyright infringement, invasion of
privacy, and plagiarism—arising out of any
advertising published.
The publisher reserves the right to refuse any advertisement for any reason at
any time.
The publisher will not be bound by any
conditions or requirements appearing on
insertion orders, copy, or contracts that conflict with the provisions of this rate card or
the policies of Home Energy, unless signed
by the publisher.
The publisher reserves the right to hold
the advertiser and/or its advertising agency
jointly and severally liable for all monies that
are due and payable to the publisher.
The publisher reserves the right to limit
the space available to any advertiser in any
one issue. Positioning of advertisements,
except for covers, is at the discretion of the
publisher.
The publisher will insert the word “advertisement” prominently into any advertisement
that simulates editorial content.

For more information contact

Carol Markell 510-931-5455
camar kell@homeenergy.org
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July/Aug ‘08

$15

Jan/Feb 2009

Multifamily

Focus

making green jobs a reality online, in the classroom, and in the field
July/August 2009

www.homeenergy.org

$15

Manhattan Co-op
Defines Its Future

Existing Homes

Fast Payback for a
Simple Fix

New Homes Are
SO Last Year

Focus

Combined Heat and Power
for Multifamily Comfort

Superinsulating
My Old House

2009 Training guide

Deep Energy Cuts
Valuing Comfort

Get the training you need to stay ahead of the new green economy.
May/June 2001

$8.50

WHERE
IS YOUR

cover photo: © Devin Allphin, fotolia.com

SHADE?
True Confessions of a Duct Sealer
Twinkle, Twinkle, Energy Star
Built-In Air Quality

Trainers
speak OuT

WeaTherizaTiOn
BOOT Camp

Home
energy

Sept/Oct ’08

advancing home
performance

$15

MAR/APR 2009

Single house
construction
defects?

$15

ThirTy-seven
years Of energy
hisTOry
Well insulated
single family
homes?

Wisdom Way
Solar Village

Heated attic?

C printed on recycle paper

Confessions of
an Energy Sinner

GROWING GREEN

Row house
construction
defect?

Corner house
problem?

BUSINESSES

Testing
Duct Leakage
Assumptions

Already
insulated?
Heated
greenhouse?

HEAT LOSS

LEED Platinum
Off the Grid
Window Labels—
Missing in Action
IR—Seeing
Savings Potential

For more information contact

Carol Markell 510-931-5455
camarkell @ homeenergy.org

www.HomeEnergy.org

